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Contractor Reward Program - Updated and Improved

When it comes to most things, they get 
better and better with a bit of trial and 
error.  Such is the case with the Miracle 
Sealants Contractor Reward Program.  

Effective immediately for the 2009 
year-end benefit, Miracle Sealants is 
implementing the following changes 
that will make the program even more 
appealing to both contractors and 
distributors.

CONTRACTORS WIN!

The 10% year-end product rebate will 
now put cash directly in your pocket to use 
as you see fit.  The more Miracle Sealants 

products you buy the more you’ll have to 
spend on your business, or however you 
wish.  Simply continue to mail in your 
receipts for purchases of Miracle Sealants 
products with your Contractor Reward 
ID number and we’ll tally all of your 
purchases and rebate you 10% of the total 

spent with a check at the end of the year.  
Visit miraclesealants.com for more details.

Making the program even more 
lucrative, the membership fee in the 
Contractor Reward Program has been 
reduced to: $0.00.  That’s right; we 
dropped the $49.95 membership fee.  After 
all, in these tough times, added costs are 
not what anyone needs.  

If you have already paid for your 
membership, we’ll credit it back to you as 
part of your rebate.  

DISTRIBUTORS WIN!

We aren’t forgetting about you.  Without 
all of our valued distributors, we wouldn’t 
be able to effectively sell Miracle Sealants 
products.  

Partnering with you to improve your 
business is a high priority with us.  That’s 
why the incentive to contractors comes off 
of our bottom-line and not yours.  Not only 
that, but we take over the administration 
of the program.  Now you can drive the 
sales of Miracle Sealants products with a 
10% cash-back rebate, and still keep your 
margins in tact without any of the hassles.  
In fact, Miracle Sealants will sweeten the 
deal by giving each participating distributor 

a year end 20% cash rebate of their own 
on their customers rebate. 

Example: Contractor forwards receipts 
for $5,000 worth of Miracle Sealants 
products purchased from a active 
distributor. Contractor receives $500 cash 
rebate and participating (verified through 
receipts) distributor receives a cash rebate 
of $100.00. 

We believe that Miracle Sealants 
products are already the best in class.  
With these incentives, now there is 
no reason to choose otherwise.  Great 
products; great value, that’s the name of 
the game at Miracle Sealants.

Miracle Sealants 511 
Line Certified SCS In-
door Advantage Gold™

Last issue, we wrote about the 
need to understand claims regarding 
environmentally friendly products and VOC 
compounds.  In this issue, we are proud 
to announce that the Miracle Sealants 
line of 511 products: Spray-on Grout 
Sealer, Impregnator, Porous Plus and Seal 
& Enhance have all been awarded SCS 
Indoor Advantage Gold™ certification.

 (cont. on page 3)

Partnering with you to 
improve your business is a 

high priority with us.

www.miraclesealants.com
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We believe that Miracle Sealants 
products are already the best in class.  
With these incentives, now there is 
no reason to choose otherwise.  Great 
products; great value, that’s the name of 
the game at Miracle Sealants.
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Miracle Sealants 511 Line Certified SCS Indoor Advantage Gold™

(cont. from page 2)

Presented by Scientific Certification Systems (SCS), the Indoor 
Advantage Gold™ standard recognizes building products that 
demonstrate conformance with the following indoor air quality and 
emissions criteria:

• For building products as specified in the USGBC Leadership 
Energy and Environmental Design (LEED) Green Building 
Rating Systems.

• Sealant products evaluated to the South Coast Air Quality 
Management District Rule 1168, stating VOC limit of 250 g/L 

• ISO Type 1 and Type 2 environmental labeling and 
declaration requirements

• Federal Trade Commission guides for use of environmental 
marketing claims

• The Collaborative for High Performance Schools reference 
specification for energy and resource efficiency, 
section1350 Special Environmental Requirements, Indoor 
Air Quality, based on California OEHHA chronic toxicity 
guidelines for air pollutants. 

Scientifc Certification Systems is based in Emeryville, California.  
Learn more at scscertified.com. 

www.miraclesealants.com

SunTrust Racing in Title Hunt as 
Mid-Season Nears

Top-5 in driver points and third in the team standings, drivers 
Max Angelelli and Brian Frisselle and the SunTrust Racing Team 
are sniffing the championship lead as the Grand-Am Rolex Sports 
Car Series nears its mid-way point.  

After 4 of 11 rounds, the drivers of the No. 10 SunTrust Ford 
Dallara with support from Miracle Sealants sit just nine points from 

the championship lead.  In the team standings, nine points away 
from the head of the table, puts SunTrust Racing in third place.  

After the long break following the season-opening Rolex 24 At 
Daytona, the Grand-Am Series made stops at Virginia International 
Raceway, New Jersey Motorsports Park and the Mazda Raceway 
Laguna Seca.  

In Virginia, Frisselle and Angelelli seemed certain of podium finish 
when three laps from the checkered flag, they found themselves 
in the wrong place at the wrong time heading into turn one on a 
restart.  With Angelelli behind the wheel for the run to finish, he 
was punted off the track as the result of contact between two 
other cars, and was left in the grass, unable to continue due to 
heavy rear-end damage to the car.  

The results scored them an unlucky 13th place when it was 
all said and done and hardly a reflection of the day’s efforts.  
The results weren’t without controversy, as one of the cars that 
triggered the incident went on to finish in third place without any 
penalty from race officials.

“I am angry,” said team owner Wayne Taylor.  “The 58 took 
out two cars at the end. No penalties, nothing. And, we’ve got 

(cont. on page 4)



a crashed car, again. There needs to be 
more consistency in the way rules are 
enforced because we can’t afford to keep 
racing like this with no repercussions.”

On to New Jersey, hoping for better luck, 
the SunTrust Racing Team was rewarded.  
This time, Angelelli and Frisselle endured 
the cold and wet conditions with a stellar 
drive  to earn a second place-finish.  The 
difficult conditions made the result that 
much sweeter.

“The conditions were really tough,” 
Frisselle said. “We had a little bit of a 
fogging issue at the start, which made it 
10 times worse. I was just so tentative 
because I couldn’t see. It was the worst 
time I’ve ever had trying to see out of a 

race car. I couldn’t see anything. As the 
fog from the inside of the cockpit wore off, 
it was still very bad, but nothing like it was 
the first five laps. Once that cleared, the 
car showed its capability and we started 
running the same lap times as the leader.”

The momentum kept on rolling for the 
next round at the famous Laguna Seca 
Raceway in Monterey, California.  A third 
place finish by Angelelli and Frisselle put 
them right back into contention for overall 
honors.  

Both drivers battled ferociously 
throughout the 2 hour and 45 minute 
race including right up to the last lap as 
Angelelli describes.

“We had the best car on the track,” he 
said. “I set my fastest lap when I overtook 
(Burt) Frisselle. It’s a shame the No. 2 car 
got between me and Pruett on the last 
lap because I was sure I was going to get 

around him. That is what took the second-
place finish away from us. This was good 
for the championship today, but we need 
to win. Third is good. Second is good. But, 
we definitely need to win. We’re strong. 
We’re fast. We’re capable. And we’re 
definitely going to do it, I believe.”

The Grand-Am Series now hots up for 
the summer swing with six races between 
the Memorial and Labor Day Holidays.  
With their form seemingly stronger at 
each race, the No. 10 car of Angelelli and 
Frisselle will be one to watch.
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SunTrust Racing in Title Hunt as Mid-Season Nears 
(cont. from page 3)

Notes From the Field
Around the country, contractors and distributors are working hard to keep Miracle 

Sealants an industry leader.  From training seminars to promotions,  we salute the 
individuals and groups that make up the extended Miracle Sealants family.

www.miraclesealants.com

“We had the best car on 
the track...” -Burt Frisselle

American Tile Supply  
Dallas, TX

(Top Left to Right) Michael 
Bruyninckx & Tony Yosten 
(Bottom Left to Right) Debra 
Peek & Jill McDonald)

American Tile Supply  Houston, TX

(Left to Right) Richard Deluna, Adriana Jimenez, Lyn 
Rogers, Mary Kirkland & MSC Sales Representative 
Dan McNeill in back in green shirt.

Daltile  Houston, TX

Johnny Cortez proudly wears 
Miracle Sealants’ “Win a Ride 
of a Lifetime” / Suntrust Racing 
#10 T-Shirt in front of Dal-Tile / 
Miracle Sealants Display




